TCF SOCIAL MEDIA POLICY 
INTRODUCTION

Social media offers the opportunity for people to gather in online communities of shared interest and create, share or consume content.

Globally the interest and participation in social media is growing at a phenomenal rate. TCF recognises that social media offers new opportunities to connect and engage in conversations with bereaved parents, siblings and grandparents, stakeholders and other communities with shared interests.

TCF embraces social media as an important tool of engagement and recognises the need for a policy which ensures that members, volunteers and staff have guidance as to the organisation’s expectations of those using social media where relating to TCF, its services, people and stakeholders, other organisations and related individuals or businesses.

It is not the intention of this policy to curb freedom of speech or to enforce strict rules and regulations. Rather the intention is to establish a framework for achieving effective communication within social media.

This policy does not apply to members, volunteers and staff’s personal use of social media platforms where no reference is made to The Compassionate Friends or to TCF.
Social media tools include but are not limited to:

1. Social networking sites e.g. Facebook, MySpace, Bebo
2. Video and photo sharing sites e.g. YouTube, Flickr, Pinterest, Instagram

3. Micro-blogging sites e.g. Twitter

4. Weblogs, including corporate blogs, personal blogs or blogs hosted by traditional media publications

5. Forums and discussion boards e.g. Yahoo or Google groups

6. Online encyclopaedias e.g. Wikipedia

7. Any other websites that allow individual users or organisations to use simple publishing tools
TCF SOCIAL MEDIA CODE OF CONDUCT

Social media is a promotional tool for TCF and its messages and TCF works with social media in order to: -
· advocate for its goals 

· promote its work 

· inform the public about TCF

· assist in fundraising

· raise awareness and educate on issues dealing with grief after the death of a child

A warm, open and approachable tone should always be used. TCF’s image is largely developed by the public’s interaction with TCF members, volunteers and staff and we want to maintain a positive reputation. 
The modernised version of the original TCF logo (see this website) should always be used.

Only people designated to speak on behalf of TCF may do so.

All communications should provide worthwhile information and perspective in clear, simple and precise language.

All forms of social media are public property and so you should only write content that you are happy for any audience to read in any medium.
TCF volunteers, staff and members are personally responsible for the content they publish online on all social media platforms. You should ensure you understand the site’s policy and take care to protect your privacy.
Identify yourself by name and, when relevant, by your role at TCF. Remember that the lines between public and private, personal and professional can be blurred online. By identifying yourself as a TCF member within a social network, you are connected to your colleagues and other TCF members and you should ensure that content associated with you is consistent with TCF’s guidelines.
You may not use TCF logos as part of your personal posts, including in your identity on a site, without prior permission.

Write in the first person.

Be polite and respectful to all individuals and communities with whom you interact online; respect others’ opinions and do not engage in any conduct that may not be acceptable to TCF. 

Never insult anyone or anything, never use obscenities or initiate arguments and be the first to correct your mistakes.
Be lawful and respect copyright, privacy, fair use and disclosure laws when publishing on social media platforms.

Do not disclose your own or someone else’s confidential information. Never discuss publicly TCF’s performance, funding or other sensitive matters. 
